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2025 Collectibles Study

Some people like to collect luxury handbags or art. At Jewelers Mutual—we collect data. Dig into
our latest findings on collectors and collectibles, and see what consumers can’t get enough of.
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SHINY THINGS > EVERYTHING ELSE

Out of all the things they collect, consumers see their jewelry collections as the most important.
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Peace of Mind, No Matter the Age

Younger generations are learning about insurance through social media,
while older generations are learning through their insurance agent.
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The Jewelers Mutual study was conducted in February 2025 via an online survey through Qualtrics. A sample of over 1,500 adult collectors in the U.S. aged 18+
who were responsible for making insurance decisions in their household were recruited via an online research panel and surveyed via online self-completion.



