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65% of respondents seek birthstone designs.

Bright-colored gemstones have gained popularity, becoming
the preferred option, along with pear-cut shapes

Seek Out Jewelry with Birthstone?

Do you seek out jewelry that has your birthstone
in the design?

. Yes
| S

Gemstone Color Preferences

Please rank in order of preference when buying color gemstone jewelry

what color palette do you most prefer:

- -

39%

32%

34%

Neutral

15%

Multi Color
B -~

11%

Pastel
10%

Gemstone Shape Preferences
When buying colored gemstone jewelry what shape
do you most prefer? (Please, choose all that apply)

42%

Pear cut 46%

Asscher cut
Cushion cut
Emerald cut
Radiant cut
Oval cut
Trillioncut
Princess cut
Heart cut
Round cut

Marquise cut
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Gemstone Piece Preferences
Please rank in order of preference, when buying color gemstone
jewelry, what kind of jewelry pieces
do you prefer:
35%
Ring
39%
23%
Earrings
25%
22%
Necklace
Bracelet
Pendant
Brooches
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Ruby, Emerald and Sapphire remain most popular,
with color preference and birthstone guiding choice

Stone Preferences

When buying color gemstone jewelry which gemstone

do you most prefer? (Please, choose all that apply)

48%

Sapphire 47%
Emerald 4425%34’
Ruby 353’%%
Amethyst %;22
Turquoise 2232/%
Aquamarine 2222/02
Topaz :E%ZZ
Garnet 11781{2
Moonstones %g'://‘;

it 9%
Citrine ﬁ%
; 9%
Tourmaline 9%
2%

Other 3%

Reason for Gemstone Color Preference
When buying color gemstone jewelry, why do you select one color over

another?

39%
Color preference
42%
31%
Birthstone
Value/rarity
Symbolism

Matches wardrobe
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