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Online spending budgets have increased by 22%, while online shoppers prefer to buy direct 
from brands or their local jeweler
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GEMS AND JEWELRY BUYING BEHAVIOR TOPLINE REPORT | ONLINE EXPERIENCES

Online Channel Preferred
If you buy or browse online, which channel is preferred for fine jewelry purchases?

Online Shopping Budget
If you were to shop for jewelry online, what would be your budget?
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Jewelry  & Watches Websites ( direc t from brand)
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Up to $500

$500 to $1,000
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$5,000 to $10,000

Over $10,000

Average: 
$1,652

+22% from 2023 survey

New category for this survey


