For some, What Matters is Crystal Clear

Intent of Fine Jewelry Purchases

In a survey of general consumers:
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For some, What Matters is Crystal Clear

Why they buy
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For some, What Matters is Crystal Clear
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* Men are more likely than women to say financing
options were essential/very important for future
purchases

90% 87%

Quality Quality

Past Purchaser Future Purchaser

* Over half stated financing was
important/ very important for
past purchases



Finance Helps the Business Sparkle

The Fine Jewelry Buyer Journey

Online Research Visited a local/ Purchased In-store
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