
Industry Trends 2023

L U X U R Y

I N  S Y N C H  W I T H  T H E  M A R K E T

This content is subject to change without notice and offered for informational use only. You are urged to consult with your individual business, financial, legal, tax and/or other advisors with respect to any information presented. 
Synchrony and any of its affiliates (collectively, “Synchrony”) makes no representations or warranties regarding this content and accepts no liability for any loss or harm arising from the use of the information provided. Your receipt of this material constitutes your acceptance of these terms and conditions.

© 2023 Synchrony Bank.



Consumers Look Different Than They Did in the Past

Something Old, New, Borrowed, and Blue

Millennials and Gen Z

Transforming the market

• By 2025, Millennials and Gen Z will be 70% of the luxury market9

• 70% of Millennials seek traditional diamonds, compared to 80% in 19906

• 19% of 25-34-year-olds acquired at least one piece of diamond jewelry in the last year 
compared to 12% of older generations13
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Conscious Consumer

Values guide buying

• 72% would pay more for a sustainably-sourced piece of jewelry12

• 51% of women would not buy diamonds if they knew they were not ethically sourced11

• 40% said that knowing about the positive impact of diamonds on local mining 
communities would make them more likely to buy diamonds11
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She-conomy

Women hold the power

• Women control or influence 85% of consumer spending and control 
more than 60% of personal wealth19

• 51% of Millennial women buy jewelry for themselves8

• 46% of women are willing to split ring costs with their partner6
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R E C O M M E N D A T I O N S

• The next generation of luxury consumers are younger and female. Adapt 

marketing strategies that target this demographic.

• Be transparent and informative on the sourcing process.

• Invite women to be involved in the decision of their wedding gem.
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