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Something Old, New, Borrowed, and Blue

Consumers Look Different Than They Did in the Past

Millennials and Gen Z N . \ .
Transforming the market AT \ | . *
* By 2025, Millennials and Gen Z will be 70% of the luxury market®. = & k
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Conscious Consumer \ .

Values guide buying
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Consumers Look Different Than They Did in the Past

She-conomy R “
Women hold the power v SR \ Sl
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* Women control or influence 85% of consumer spending and c -
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more than 60% of personal wealth” =~
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* 51% of Millennial women buy jewelry for themselves?®
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* 46% of women are w@pg
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RECOMMENDATIONS
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