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continues to gain
strength

Social media
purchasing is
growing at a rapid
rate.

Only browsed styles 8% Just browed styles 16%
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Where Jewelry is Purchased

Good news for brick and mortar — 68% of Where do you usually buy jewslr?
respondents still want to purchase at stores with

many not comfortable making a jewelry purchase

online.

Please rank in order of preference

Online

Independent / Local
Jeweler

Comfortable Buying Fine Jewelry Online?
Do you feel comfortable buying fine jewelry or luxury watches online?
Department Stores
National Jewelry chains

Concept Stores

Television Shopping
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How Technology is Used for Purchasing Process Jewelry Influence

e Caveat for brick and |[ieisdbomobissis Whatnfusnces your f
mortar — More
people are
becoming
comfortable buying A Famity an Fiends
products overall Socil Medi
online and for e e
jewelry a retailer’s e
website is the #1 et forprodus e ’ ouencer
influence in a

purchase

Research products online % Retailer websites

Celebrities




