CONSUMER SURVEY — WHAT THEY'RE BUYING

Most Important Jewelry Elements

Please rank in level of importance the elements that

Preferred Jewelry Categories to Wear
Please rank in the level of importance the type of jewelry categories
matter to you the most while purchasing new jewelry

Preferred Categories

you prefer wearing

Rings

Earrings

Necklaces

Bracelets

Chains & Links

Pendants & Charms

Brooches / Pins

Bangles

Stackable rings

* Rings 32%

* Earrings 23%
Quality

* Necklaces 19%

Design

Most Important
Elements

Uniqueness of the
piece

Quality 31%
Design 23%

* Uniqueness 17%

Social Responsibility /
Social Ethics
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Consumers feel that
traditional/classic
jewelry best
expresses them

67% of consumers
wear jewels that
express their
personality

40% of consumers
feel jewelry can

convey emotion or
protect the wearer

Jewelry Purchose Sfyle

Vhat type of je

Traditional/Classic

Minimalist

Contemporary

Vintage

Trendy/Fun

Jewelry ond Personallty

, do you wear jewels that

To some extent

WHAT THEY'RE BUYING

Symbols and Emotions
When you buy pieces of jewelry,
symbols have the power to convey emc

protect you?

To some extent

you believe

yfions or o
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Seek Out Jewelry with Birthstone?
Do you seek out jewelry that has your birthstone
n the design?

Waitch Style

How would you define your watch(es) and/or watch

style? Please check all that apply

Classic Watches

Smart Watches

Vintage Watches

Fun Watches

Leather or Fabric Straps

Metal Bracelets

Collector Watches

60% of consumers say they seek
out jewelry with their birthstone

* 55% seek neutral/pastel color
palettes

* 45% see bright/multi-colors

Classic watches are still most
preferred

Smart watches come in second

(67% of respondents own up to 4
watches)
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Pearl Jewelry Style Preferences

When buyi ng pearl jewelry, which styles do you most prefer?

Classic (strand of pearls)

More modem (pearls used in a variety
of jewelry designs)

Unusual (pearls mixed with other
sfones or sfrung on unusual materials
such as metals or leather)

Pearl Color Preferences
When Iooking for pearls 52% ‘-‘.V"HC)‘ co C"D[‘CJI"SC:I ‘y’:>J most prefere
look for classic pearl strands

Pear color preference:
53% prefer white pearls
All Colors

24% prefer pearl colors

23% prefer
black/grey/pinkish

Pinkish
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Interest in Alternative Jewelry
Do you enjoy alternative options in jewelry design
(such as colored gold, enamel, etc.)?

Jewelry Material Preferences
Please rank the following items in terms of your
likelihood to purchase jewelry made from or
including these materials

Colored Gold

Titanium

Mixed Materials

Smart Jewelry Consideration

Have you or would you purchase jewelry (excluding
watches) that have technology worked into the design
(smart rings, smart necklaces efc )2

74% of consumers are
interested in non-
traditional jewelry
materials.

e 47% Colored Gold

e 33% Titanium

59% of consumers would
consider or have already
purchased smart jewelry
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Lab-Grown Diamonds: Fashion Jewelry Lab-Grown Engagement Ring
ConSU mers are Would you consider buying a piece of fashion Would you consider b\;:,'l'lg a Lab-Grown

d o I b ewelry (jewelry other than engagement, anniversary, Engagement Ring?
considering lab-grown wedding band) with Lab-Grown diamonds?
diamonds

Diamond

* 83% would consider for
fashion jewelry

e 65% would consider for

engagement rings 35%
65%




N

/J-ewelry Purchase Spend

Y e - alryv }, e va e a $ 2
Un average, when p.JI'ChClS ng new |eweiry, what's your average amount spente

CONSUMER SURVEY —
WHAT THEY'RE BUYING ‘

MORE EXPENSIVE PIECES Average Spend:
$1,207

* AVERAGE SPEND $1,207

ACCORDING-TO EDAHN GOLAN RESEARCH IN
2019 THE AVERAGE WAS $647

ACCODING TO STATISTICA.COM IN 2018 THE Upto $150
AVERAGE WAS $647 M 51518500

$501-$1,000
ACCORDING TO A NJ/JA SURVEY IN 2016 B over $1,000
(EXCLUDING ER/WB) THE AVERAGE WAS 5804 B over $2,500

Over $5,000




